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¥ IOAL” T How does Content Marketing work?
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« Rather than make traditional "sales pitch," brands appeal to readers by providing them
with informative and entertaining content on subjects they will enjoy reading about

« Brand pays for content (and branding) to be placed in editorial content stream

« Brand logo appears, associating brand clearly with content

« Readers who enjoy the content will make positive associations with brand

What does Content Marketing look like?

« Publication/platform: beijingkids website (www.beijing-kids.com)

« Placement: Appears in blog content stream with all other editorial content

« Branding: Client logo appears alongside the content

« Identified as paid-for: Marked “Sponsored by "

« Limited: Maximum one Branded or Sponsored post per day on beijing-kids.com blog
« Text: Minimum 100 words, maximum 500 words per post

«Tone: In line with voice of relevant publication

Content Marketing Packages

beijingkids currently offers two distinct types of Content Market-
ing package:
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« Branded Content: Features client’s branding;
content is written by one of our freelance writers; contains no refer-

: ence to client

« Sponsored Content: Features client’s branding; content s cre-

ated by client; client has freedom (within limitations set in submission

guidelines) to set topics discussed in content

BRANDED CONTENT SPONSORED CONTENT

Who writes the content? beijingkids freelance writer Client provides
Can content mention the client? No Yes
Does client have approval rights? No Yes
What format? Text/photos only Text/photos/video
Appears in main blog stream? Yes Yes
Client’s logo appears? Yes Yes
“Sponsored by ...” message? Yes Yes
Marked by shaded box? Yes Yes
Minimum contract length 12 weeks 12 weeks
Maximum number of posts per week 1 1
Whenis log postc? I SR
Price (per series of 12 posts) RMB 27,000 RMB 42,000

Need more information?

To request a quote or for further inquiries, contact your Sales Executive or contact True Run Media'’s Sales team:
Tel: 5820 7881 Email: sales@truerun.com
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