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As a father, beijingkids is an invaluable resource to keeping my family happy
and healthy all year long. As a business person, | have trusted my advertising
budget to the capable hands of beijingkids and all of True Run Media
continuously since 2005. Together we have built our brands successfully in
the Beijing market and | couldn't have asked for a better advertising partner
every step of the way. Thank you.
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Air Cleaning Perfection

The beijingkids magazine, focuses on very relevant children related issues,
from an expat parent’s perspectives like selecting a school or brings out
real educative content in its special issues like Health special’s etc. Reading
beijingkids is like real infotainment (Information and entertainment). | have
used personally many of its content to personal use and can connect with
editorial team instantly.
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beijingkids is a go to magazine for all things related to families living in
Beijing. With a creative, outgoing and dedicated team, the magazine
successfully targets both the expatriate and local families of Beijing and
consistently produces an entertaining and informative monthly publication.
With their family oriented and engaging content, beijingkids is an effective
means for us to reach our target demographic. We are proud to advertise
with beijingkids.
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beijingkids has always been my go-to guide for discovering new and exciting
family-friendly venues and events in the city. Now, having worked with beijingkids
for the past two years (and counting!), I've developed a new respect for the
magazine and the members of its team, who operate with such professionalism
and enthusiasm that it is easy to see why they have managed to produce such

a stellar publication time and time again.Their continuous support is incredibly
appreciated, and is a great asset to any business.
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Exciting and comprehensive, each issue of beijingkids covers the hot

topics directly affecting parents, kids, schools, and a community of
international families in Beijing. beijingkids provides a great platform to
discuss educational viewpoints, share fun activities, and cerebrate important
moments. Keystone Academy is very proud to work with beijingkids who is
as committed as we are to making the community a better place.
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beijingkids magazine is packed with interesting and useful information

of relevance to both Chinese and Western families. BJU appreciates the
magazine’s deep understanding of the cross-cultural marketplace. beijingkids
provides a focused and effective end-to-end service for our brand.We
believe in their commitment to continuous growth and improvement,

and that is why beijingkids has always been and always will be a key media
partner for BJU.
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kids aged 10-12 Houhai

We at New Century Woman’s and Children’s Hospital believe beijingkids
is an exceptional resource for anyone with kids in the city. Whether its
families new to Beijing or people that call Beijing their long-term home,
beijingkids is a trusted, reliable source for everything family related from
shopping and dining, to honest reviews of medical and educational facilities.
NCWCH enjoys working together with their friendly staff to create and
promote some amazing events, such as the Halloween Trick-or-Treat
costume party and summer BBQ’s.We appreciate that beijingkids works
hard to help create such great community spirit with creative and exciting
parties and activities, while effectively allowing us to reach out to so many
great families across the capital.
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beijingkids has been, and continues to be the premier resource for expat
parents and families in Beijing. Whether it is for information on schools,
healthcare, environmental quality, food, travel or entertainment this is often
the first resource that parents will turn to for information and reassurance.
In a city with a great many magazines of varying quality beijingkids stands
out as being professionally produced, useful and trustworthy. It is also a
pleasure to look at and read.
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The beijingkids Club is an ever-expanding network of hundreds of English-
speaking families in Beijing, all eager for entertainment, dining and educational
activities, as well as opportunities to network with other families.

* As sponsors, your company can directly target this community of English
speaking families that have high spending power, a well-developed sphere
of influence and strong desire for activities and products targeted to their
particular family lifestyle.

* For more information on how to become a sponsor, please contact
our marketing department at kidsclub@beijing-kids.com

Spring School

: ] Mother’s Day Father’s Day
Choice Fair
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Halloween Party Santa on Ice
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About our Readership xFiZ&

Age FiRE

Time in Beijing 7£ 5 5]

Calculated for foreign residents only

I HR R ESNERR 46%

65%

22% 219

27%
11%
8% II
|
under27 27-42 43and above under1 -5 longer than5

Median age: 38 years old
FHFER .38 S

S 78% o 220 @ 34% 16%
*FemaleReaders WMaleReaders Married .Single

Average: 5 years

FAgETIE . b £

LitigE B ks ® - $5

Place of Origin 3R

Other HAth

B East Asia (other than China) @
B 5T (FHE)

, Domestic leisure travel 2 times/year |

v B 2 XERRRRT B

i International leisure travel 2 times/ year | e

: gi 2 ;k B’iﬁi I\ﬂ ﬁﬁ?ﬁ’ k : nE Australia/ * /‘,
Ve mmmm----- I CEEEE -t New Zealand

Average monthly income A iU A

Under 25K 25 AT 28%

¥ 53,494 25K-65K 25 F5E 657 41%
65K + 65 I E 31%

Occupation R\

Manager 2232

Business owner/Entrepreneur
xR /el R

Tralned professional (englneer/doctor/lawyer)
10% e ISR G 1 YA LR )
Stay-at-home
_ spouse/homemaker

RKEFH

M Edltor/Wnter/TransI?tor
wE /ER / iE
Engllsh teacher
L 50 o e

Full- tlme student

Entry level/Junior position

EE / MEIRL

W School administrator/Staff
ZEREEE

m Diplomat/Diplomatic PersonneI/Government staff
IRE /BFER

Family Profile 5 E 4514

@ 1fcth\farmHes
— BT

\ 2-children families
BIEZT

3 or more

=AR=AMERT

79% 14%
Have children Currently expecting Average family 2 kids
BT R BAIRETHE 2MET

Percentage of families with kids in the age range
AEFREZFREB L

1&under 1 % & AT

Preschoolers (3-5 years old) #2571 JLE (3-5 %)
Elementary schoolers (6-11 years old) /N (6-11 %)
Middle & High schoolers (12-17 years old) #&H(12-17 %)
College age & older KF R M

* Please note that flgures add up >100% because many families have more
than 1 child IEEEE D LLEHKRT 100% BAREREFRE—NET

Eats out 40 times per month, spends over RMB 4,522 on meals.
FRIMNEE 40 K . SH# 4,522 T

Goes out 7 nights per month, spends over RMB 2,790.
BAREET R, BEE 2,790 T

=

72% of beijingkids children attend international school
72% 1715 beijingkids )% FEAY TR T E FRFER
64% read every issue 64% FYEELS IR E
96% read more than half of all content in each issue

96% MNEERINEMESH—FULHRR

Buys a book or toy for their children 3 times per month
BRED3IXABTFEBLMA

Enrolls their children in a outside school activity 5 times per
month B ED 5 KEZFS MBI, WRINERD

Treats themselves to spa/massage/pedicure/hair styling 3 times

per month 8 E/Mig 3 >k spa/ 1REE / £ / Pk

&Y

Dining habits X & >J{&

Family meals at restaurants per month: @
KESFIMIBRE R

Total monthly spend on family dining: RMB 10,623
BREBRRLENHESR

3
%

3
%

Have brunch at a hotel restaurant with family: 3 times / month

BRMXANEBERTEIRE

Go out with your spouse for a ‘date night”: 2 times / month

\
@
4

P

o BRMMEEIMRIEENRE
H Go out with friends for dinner: 3 times / month
o BRMAZSMEERIREL
=  76% use beijingkids to find dining information for families
76% MK FEi®iT beijingkids 31 R EIMNH B Z A
I\ 96% use beijingkids for shopping information

96% Y% EEi1R 1T beijingkids SR E W15 R



About our Distribution XF 41T

23%

Schools & Learning Centers
(95 venues 4,600 copies)

FR,BEF0 95 MRITR, 4,600

Beijing City International School It R M EIFR 4%
Yew Chung International School JLH#EF EFRFEH
International School of Beijing It F I X E FrZEAL

Y

o
S

Restaurants (132 venues 4,600 copies)
BT 132 NE17E, 4,600 A
Kro's Nest =2 &

Switch! Café
Peter's Tex-Mex Grill {£5H&

3}
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~
e

S

Apartments & Villas (51 venues 3,400copies)
NE | HE 51 MRITR, 3,400 i}

Millennium Residences at Beijing Fortune Plaza
ERMEROTFELAE

Kerry Residence Z2AE

Lanson Place &= #ii P

Ascott Raffles City #iFERELHORELAE

B

-t

N
e

S

Retail & Boutiques (55 venues 2,400 copies)
TEE, B 55 MR, 2,400 i
Beijing South German Backery ZFEHEEE

Jenny Lou’s iR I
April Gourmet &H-T & /&

6%

Office Buildings (80 venues 1,200 copies)
NASFHE 80 MefT=, 1,200 i
Crown Relocations

Regus E1&HT
UNICEF office for China XA EJLERE &S

Hospitals and Clinics (34 venues 1,000 copies)
EFRI2Ar 34 & fT/=, 1,000 fif
Beijing United Family Hospital Jt = #1EE 5 BB

International SOS E Rl
21st Century Healthcare bt —+— L ER

-
4

Hotels (24 venues 800 copies)
BIE 24 N&EFTA, 800 fift
Hilton Beijing Wangfujing E /% RFE &

Sheraton Beijing Dongcheng Hotel JtR£&MEEREHEE
Beijing JW Marriot Hotel L3¢ JW 5858

Fitness & Health (38 venues 600 copies)
FERF I 38 N RFTA, 600 i
ORIENTAL TAIPAN R 75 ABE

Hummingbird —1K Spa

Bodhi Therapeutic Retreat Fi2ENILE

VIP mail list
& subscription VIP (600 copies)
S GAMRZITE, 600 fit

w w w
ES ES x

Embassies & Chambers of Commerce
(34 venues 600 copies)
AIEE, B 34 /\Ziﬁ, 5., 600 i

British Embassy Consular Section Beijing FE Af#{EHZFL
Australian Trade Commission 8.k 71 7 {318 i 554k
US Embassy EE KR

E

1%

Airline & Membership Club
(18 venues 200 copies)
fEH= RBRE 18 NEfTE, 200

DISTRIBUTION
BY VENUE
mluiiﬁ,m

DISTRIBUTION MAP
RITXE D E

12 issues of beijingkids
magazine plus 3 issues

of Annual Guides are
distributed at over 550
carefully selected venues
around Beijing to maximize
exposure in the foreign
family communities.
beijingkids €11% 12 HRZ=r&5#0
3 ,ﬂ.ﬂﬁlﬁ?‘éﬁi, EEmSeE N
fH1E 550 ZPAITR, &K
FEF‘f@ RNEEFR R ELX,

Other places in Chaoyang
$HFE R @

60 venues

Haidian /§¢ 2%
West Beijing 15 2%
Dongcheng District %<1 5%




79 venues X115

Q%
Lido Area
(kS
1%

e Houhai Area

e
s 37 venues X115

B venues ZiTa

S REPEFITH VIP mail list & subscription VIP 3%

Monthly circulation: 20,000 copies & A & 1T 20000 Total 561 Venues i 561 M K115




MAGAZINE PUBLISHING PLAN #7& ikt &

Issue 51}

February2013 |
March =R
April mA
May Es]
June pav;|
July tA
August J\B
September A
October +A
November +—8
December +=A
January 2015 —R

AD booking deadline /5 E {7 1F B #3

2014-01-17
2014-02-14
2014-03-14
2014-04-18
2014-05-16
2014-06-20
2014-07-18
2014-08-15
2014-09-19
2014-10-17
2014-11-14

2014-12-19

Ad materials deadline 5475 H ]

2014-01-22
2014-02-19
2014-03-19
2014-04-23
2014-05-21
2014-06-25
2014-07-23
2014-08-20
2014-09-24
2014-10-22
2014-11-19

2014-12-24

Release date ik B 7
2014-02-07
2014-03-03
2014-04-07
2014-05-05
2014-06-09
2014-07-07
2014-08-04
2014-09-08
2014-10-06
2014-11-03
2014-12-08
2015-01-05

GUIDE PUBLISHING PLAN #578 th kRt

Issue B Theme 21 AD booking deadline | E &L B# Ad materials deadline |5 #f5 05  Release date /% B #j
February _A 2014-2015 School Choice Guide B35/ 2013-12-31 2014-01-07 2014-02-08
May HA 2014-2015 Home & Relocation Guide #5575 2014-04-21 2014-04-28 2014-05-15
September A 2014-2015 Health Guide 2155 2014-08-21 2014-08-28 2014-09-15
[\
\ /
\ /
\ /
N Full page iR / 6
\ /
\ /
N p [/2
\/ Vertical
BhR
1/4
Vertical
1/2 Horizontal R BhR
1112V
BRR
124

MATERIAL REQUIREMENTS 5~ &#m#l 2k

Digital Files: For our print publications, please supply your materials on CD or USB along with a

printed color proof of your file.
The following types are accepted:

« JPEG and TIFF formats are acceptable, with a minimum of 300 dpi at actual size.

- PDF and EPS formats are acceptable, though ad text must be outlined.
« Al TIFF format ads and pictures must be in CMYK mode.
- If your Photoshop file requires design modifications, save it in PSD format with layers intact.
- Save all fonts used in your ad files to the same folder.
True Run Media does not take responsibility for the legal licensing of artwork used in advertising.
Special Note: Font size cannot appear smaller than 7pt.

3t BERFORER EFIE S ERT SiRITELE CD-ROM 5# USB LIREARF , B K E—H¥ eI,

AAMTHXHFLBIREN

« JPEG F TIFF , 3 ZKZE D 300dpi A E
* PDF f1 EPS 097 &3, XFHFEH AL

* FiE TIFF 0 JPEG R B & XHFE A B3R A CMYK &R

* WRFEHRITTER Photoshop X, BRI KXZX A PSD 48X ( 2R ) 89X

* BITENFREFER - XHRE

BARGNE P REN T S XX AR RIBARRANEIE X

HHOT . FERRERNT 7B

*Extra 3mm bleed is
required for full-page ad
design on all sides.

BRI EEmM3E AR M



Price per issue

Dimensions (W x H, mm)

BHEE (ART) R~ (%ExE, 2X)

AD Space | 5HRE

Back Cover HfJiX 66,000 215x 278
Inside Front Cover £ — 55,000 205 x 278
Inside Back Cove r&f = 55,000 215 %278
First Right-Hand Page 88 —&F 11 55,000 215 x 278
Second Right-Hand Page 58 —4HF T 52,000 215x% 278
Full Page iR 50,000 215x 278
Double Page Spread [N TSR 82,000 430 x 278
/2 Horizontal 3 hi1& 32,000 187 x 122
1/2 Vertical kR & 32,000 91 x 248
|/4 Vertical 1/4% kR 20,000 91 x 122
1/6 Page 1/65R 10,000 91 x 80

1/24 | Logo Box 1/24hR 4,000 43 x 43

Advertorial Space #xiE

Price Per issue

BHIMERMB AR ™)

* No discount given to any advertorial space
and it will be clearly marked as Advertorial,
price includes the following services: interview
and write-up, design and layout. Please contact
your account executive for details

Full Page (no discount)* #RRIRSL * 70,000
AR ARBAMII T SIE , R
ffig?ﬂn , ﬁﬁgﬁiing;gﬁ{ggagwf ) §
RNBEUTRS  XIHES, &ite 1

Double Spread (no discount)* EETTER L * 120,000 ’I‘%i%@i’sﬂ@)ﬁéé% K, &

Inserts and Cover Cards 3HT1 &L

Price Per issue

BHAME(RMB AR ™)

Loose Inserts jE&/4H 71 2.5 per copy Full circulation only FEE £ IR & 1T
Cover Card HEMEF 3 per copy Full circulation only BE£IEEIT
Attached Inserts (1/2 Page) 1/2 iR T E < 1 3 per copy Full circulation only FZE£EBKIT
Attached Inserts (Full Page) % i & € 1 71 3 per copy Full circulation only FZE2EF LT



About our Website xFmi}

All figures represent rounded monthly average for the period of Jan-Nov 2013

FrAHIERB2013EIBETAMNATHE

Where are Visitors coming from 35 a] & 35 i

26'000 -\;;;T%t%( Beijingdt X 44%

. - United States3£ [E 18%
1 8 ooo Umq,ueEVISItors Other Chinese cities P E X FEE fthifih 7% —
r AR United Kingdom#£[E 4% —
Pageviews Canadafil& A 3% _..._I;:
62'000 W TN B2 Hong KongZ&# 2% i
Average minutes per visit Indiatl 2% s
" O e N Australia;® & F T 2% =
3'00 FAFRHED o Singaporesffi il 2% ———
Average pageviews per visit Francest [ 1% -

2-5 TUE N R E2.5T1 All other locations & i # [X 15%:

* Note: Traffic sources does not factor the use of proxies, which can mask an accurate reading of traffic origin.
AR MEWMGEITEIE, BIREAEERERSREAE.

o
2 ik «

Banner Ads on beijing-kids.com ik 4 “a‘gﬁg}%;eg;';;gg“ E:-':
First Screenads 5 — /% (W x H, Pixel / %Ex&, &% ) 25% 50% 100% o
A Top Leaderboard Tiim %18 (728 x 90) 2,000 4,000 8,000

B First Left Side Rectangular ZZF 5% —+K 5 (180 x 150) 1,500 3,000 6,000

C First Right Side Vertical Banner 5 F 55 — =184 (120 x 240) 1,000 2,000 4,000

D Second Left Side Rectangular ZZF 5 ZK 7 (180 x 150) 1,000 2,000 4,000

E  Second Right Side Vertical Banner #5358 — Biigr 4 (120 x 240) 800 1,600 3,200

Second screen ads % — 5[ & (W x H, Pixel / BEx= 8% ) 25% 50% 100%

F  Third Left Side Rectangular $5=7%FK 5 (180 x 150) 600 1,200 2,400

G Third Right Side Vertical Banner £ =4 F 21g/ 4 (120 x 240) 600 1,200 2,400

AD SPACE IN BEUJINGKIDS TOP PICKS(NEWSLETTER) ®7 &k &

Ad Space Size Limit Text Price A
IENE Rt FRER BEXF &
A Top Banner 728 x 90 One per newsletter None 1,000
T8 SHER— x
Inline text+graphic 468 x 170 box Max one per date Max 280 chars
B aBxsEA 180w is0guphic  BEEE—A B 52801 %3 80
Full Banner* Max one per date None
(o o 468 x 60 BEER—1 F 600
D Side box 180 x 150 Max 3 per newsletter None 425
=T SHERERZ=1 x
* Size (W x H, Pixel / 3ix3,18% )
* RMB 100 discount for non-preferred placement.
RSB AR BRI 00N R eharacters

MATERIAL REQUIREMENTS |~ &# #1125k

+ The ad file must be in GIF or JPEG format.

« A maximum of 30 KB for a flash ad & 20 KB for a picture. (A maximum of 20 KB for a picture ad; Flash ads are not acceptable for the newsletter).
« A website link where customers will be taken when clicking on the ad image must also be provided.

- beijing-kids.com can offer a report on views over a one-week period (Thursday noon to Thursday noon).

- For newsletter: Materials must be received by noon on Wednesday prior to publication.

S FREO SR BB, . OF 5 JPEG,

S flash X, FNT S0KB, MRAMAEF  TNT 20KB (SRABIRS SRR flach FHAXM, AFTAT 20K8).
T LI E] REAARX R, TR

+bejjingkids.com ST fIE— MBI & A HKHIERE (HUBRARLENENSED).

ETFRTFER . CEAESA=PF2ABEMNEE X (BN) 2%,



2014 Content Marketing Packages 2014 AEEHER

How does Content Marketing work?
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Content Marketing Packages

beijingkids currently offers two distinct types of Content Marketing package:

» Branded Content: Features client’s branding;

content is written by one of our freelance writers; contains no reference to client
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Rather than make traditional "sales pitch," brands appeal to readers by
providing them with informative and entertaining content on subjects
they will enjoy reading about

Brand pays for content (and branding) to be placed in editorial content
stream

Brand logo appears, associating brand clearly with content

Readers who enjoy the content will make positive associations with
brand

AARTEHR?

* RIEAERFENER L AREREFEEMRRRUHNE,
ILREEZEANFETSRE
mIEAFEMFIZAN BRI G ENRRET

R SRR BRI &ETHRR (logo)
ERA B HTEE W% 5 AR £ R AR

What does Content Marketing look like?

AEE

« Publication/platform: beijingkids website (www.beijing-kids.com)
Placement: Appears in blog content stream with all other editorial
content

Branding: Client logo appears alongside the content
Identified as paid-for: Marked “Sponsored by
Limited: Maximum one Branded or Sponsored post per day on
beijing-kids.com blog

Text: Minimum 100 words, maximum 500 words per post
Tone: In line with voice of relevant publication

A%‘H‘Z\#H"J?

YRR/ E A beijingkids F%5 (www.beijing-kids.com)
ME:?%T&%%%WE%¢

AL, ZAHRR (logo) SABRNAREAHIT
F#FR § | ®E" MIRE

ARM. BROBBATSHRIMATEHE LR
FH. GRENI00F, EL500F

"

* FIXRAE . STIHH R ETXRARRIT -3
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* Sponsored Content: Features client’s branding; content is created by client; client

has freedom (within limitations set in submission guidelines) to set topics discussed

in content
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NEED MORE INFORMATION? £ Z 55

To request a quote or for further inquiries, contact your Sales Executive or contact True Run Media's Sales team:
Email: sales@truerun.com
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True Run Media

Helping the international community get the most out of life in Beijing

the kids agenda

thebeijinger.com beijing-kids.com agendabeijing.com
@' the_beijinger @' beijingkids @' agendabeijing & BkidsiE
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Immersion Guides

immersionguides.com



