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Jingkids magazine is the first Chinese publication dedicated to providing the most comprehensive
information on international education, international lifestyles and the local community to Beijing families.
Each issue covers all of the areas that matter the most to families, including education, health, dining,
travel, shopping and community activities, with in-depth reporting and up-to-date events and directory
information.

Jingkids is the sister publication to the English-language magazine beijingkids, which has served both
international and multilingual Chinese families in Beijing for many years and has become the leading title
of its kind in the capital. Over the years, the brand has established deep roots in the community and built
a large network of resources through its timely and relevant content while building its reputation amongst
readers and local businesses along the way. With this strong institutional foundation, Jingkids has quickly

established its own identity in the community with content that is more tailored toward Chinese readers.
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Jingkids Education Salon Series
« School Choice Fair
- Informative, enlightening talks by education professionals
« A bridge giving parents and education professionals the opportunity to meet face-to-face
Sponsors Benefits
« Image/concept branding. Associate your brand closely with the value of education

BRI,

- A highly targeted audience. Ideal for brands offering essential services for families considering overseas education for their children

- New potential customers. An influential, affluent audience interested in new experiences

« Word-of-mouth marketing. Leverage the power of recommendations from trusted friends and family members

- Integrated cross-platform promotion. Exposure through post-event coverage in jingkids magazine and on our online platforms (including jingkids.

com, Weixin and Sina Weibo)

- Take-home branding. Gift bags to provide audience members with samples or information about your services

« (Optional) Integrated event + advertising package. Combine event sponsorship with advertising in jingkids magazine

Email: sales@truerun.com

WHFEEZES, BRRENHERRSIFZEEBK R True Run Mediaf§ &3] BPFH: sales@truerun.com

Need more information? To request a quote or for further inquiries, contact your Sales Executive or contact True Run Media’s Sales team:
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After more than 30 years of economic development, the Chinese middle class has started to switch its focus from career, business, and financial growth
to education, family and community building and developing metropolitan lifestyles. As part of a generation that is very different from its predecessors,
our readers have unprecedented access to information and are looking for better education opportunities for their children to grow up to be better
global citizens. They are curious about international education and lifestyles, eager to explore new ideas and are willing to invest their money to meet
these aspirations. They care deeply about the local environment and community development and are eager to enjoy the ever-improving variety and
quality of local services and family life that Beijing has to offer. They are eager to participate in building a community that can provide information and

support to families similar to themselves.

EEBENL

+30-50%

- 80% 4, 20%F 1%
-FEBHEAZHERMHE X
CAHEREE (65%) , SR (20%)
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. ABEE (10%)

ST0O%BINET, 30%BEANRUALZT. ZHTFERIEZ0-18%,

cREFHFEBPNEATATAL

Our Readers

+30-50 years old

- 80% female, 20% male

- Live in villas and high end apartment complexes

« Chinese families (65%), returnees (20%), Taiwanese and Hong Kong citizens (10%),

other expatriates and multilingual families (5%)

+ Have one child (70%); have two or more children (30%). Kids age range from 0-18 years old.

- Average family income RMB 600,000 annual.

HESIM®R
REBREAMARTEE. B, MRERFL, EXEHEMRNES.
- FHERTEERRSEERNEE. WESEEENEY, FETRTATANFKENBILALR, REART - MEREATATERAHETX. E2R
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CNIHR, BRRAKARBEFTLL, IRERE TR,
WX eHEREETRE, EXEGRMNSHETRS.

-BEAMRAHEEERTTEAR, ARTRE-RIMNRE,
- 2FXEFELXBINRE, MEI=XRE Wﬁ’r@i—? ERLERENRPBEENEEL
CPRRPEESETR, BERME TN —ESNAT S EES.

Behavior Patterns

« Family consumption is focused on education, health, and family activities. They enjoy high end quality services.

« Are looking for international style education in Beijing for their kids as a preparation for studying abroad later on. Eager to learn the successful experience of
kid's education in both China and abroad. Hope their kids can become global citizen when they grow up.

- Care deeply about environment, air, water quality and food safety issues.

« Purchase high end family medical insurance. Enjoy quality health services with international standards.

« Dine out 3-4 times with friends and colleagues on weekdays. Like to take their families out to good restaurants during weekends.

- Take at least one family vacation overseas each year, with 2-3 trips within China. Like to combine overseas vacation with kids' education programs.

- Celebrate Chinese traditional holidays and also participate in Western holiday celebrations with kids.



X F %17 Distribution

WAt (4%)

WCAE (4%)

B ASIAFHBRATESRE (2%)
WSS (2%)

The magazine will be published monthly, total 12 issues per year.

M Restaurants (24%)
7] Apartment & villas (21%)

[ Schools and learning centers (21%)

[l Retail outlets & boutiques (16%)

[l Hospitals and clinics (6%) BHILRT 2000O it

I Office buildings (4%) HBPEITA

[ Hotels (4%) Magazine circulation is 20,000 copies per

Il Corporate HR and employee clubs (2%) issue and will be distributed to 543 carefully

selected venues around Beijing.

[l Clubs & chambers of commerce & community organizations (2%).

HRR B A Editorial Calendar 2014

Issue AD booking deadline AD materinal deadline Release date
T IE&EEMSIEEH I&EEaH iR B A
February — A (#1R#57) 2014-1-6 2014-1-9 2014-1-20
March =8 2014-2-10 2014-2-13 2014-2-24
April U A 2014-3-10 2014-3-13 2014-3-24
May 71 H 2014-4-8 2014-4-10 2014-4-21
June XA 2014-5-5 2014-5-8 2014-5-19
July £ 8 2014-6-9 2014-6-12 2014-6-23
August /\ B 2014-7-7 2014-7-10 2014-7-21
September J1 5 2014-8-11 2014-8-14 2014-8-25
October + A 2014-9-9 2014-9-11 2014-9-22
November +— 5 2014-10-8 2014-10-10 2014-10-20
December +— & 2014-11-10 2014-11-13 2014-11-24
January — A (2015%F) 2014-12-8 2014-12-11 2014-12-22




T &14B 2014 Advertising Rates

I~ & hKRE AD Space #4%&( 3t) Rate (RMB) 2013 R-t (& x &, =XK) Dimensions (W x H, mm)
%+ JiE Back Cover 66,000 215x278
# — Inside Front Cover 55,000 205x278
# = Inside Back Cover 55,000 215x278
(xR Full Page 50,000 215x278
#2: P& T1 Double Page Spread 82,000 430x278
4 AR A& 1/2 Horizontal 32,000 187x122
& FRR I 1/2 Vertical 32,000 91x248
& 1/4hR 2 1/4 Vertical 20,000 91x122
& 1/24RR %57~ 1/24 Logobox 4,000 43x43
k3L Advertorial Space
R Full Page (No discount A<3T#T) 78,000 215x278
#5751 Double Spread (No discount “~¥T4) 120,000 430x278

$HET1 Kk -K Inserts and Cover Cards

JETNIE T Loose Inserts 2.5/1f =244 Full circulation only
HE N5+ Cover Card 3/ Z2401f Full circulation only
£ hR E £ 01 Attached Inserts (1/2 Page) 3/ 2245 Full circulation only
LR E 2 HH D1 Attached Inserts (Full Page) 3/ =24 Full circulation only

MATERIAL REQUESTMENTS

Digital Files: For our print publications, please supply your materials on CD or USB along with a printed color proof of your file.
The following types are accepted:

o JPEG &TIFF formats are acceptable, with a minimum of 300 dpi actual size.

o PDF & EPS formats are acceptable, though ad text must be outlined.

o All ads & pictures must be in CMYK mode.

« If your Photoshop file requires design modifications, save it in PSD format with layers intact.

» Save all fonts used in your ad files to the same folder.

© Extra 3mm bleed is required for full-page ad design on all sides.

True Run Media does not take responsibility for the legal licensing of artwork used in advertising.
Special note: Font size cannot appear smaller than 7pt.

IrEHEER
WX SERGRRGETE S, BRI R FECO-ROM EUSB HIRHAH T, BN E—NE TN,
SR TR RIEX:

o JPEGHATIFF, 43 #2235k Z= /D #£300dpi A |,

o PDFFIEPSEYS & XX, XFHEH AL,

o BB &EXHAE R FRAMKELRR,

o MRBEIHTTEPhotoshop L, BRI ZIEIZXHHPSDISR (/E) HISTHF.,
o BB TRGFER — M XIFRE,

o B ESBmEAmMm,

True Run Media X372 SR A9 & SCHER BANIR T ARG A BRI A T
HHEHE. FRTEENTFTE
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(Fkids) FERAERIRET —NEHNIIL, SHHER
RKEFAEE—F. AR T ZRARPOTRNEER K, a7
BEETEMEARNNEEEFINNE, RIESETINERER
UERBEOCHENEEAR, REZNE, HEREMIERHBRIE—
T B SRR EEL G, % True Run Medial
“Jingkids has created a new category in Chinese language magazines
for upscale parents. It addresses a previously unmet need, combines
interesting factual content with professional journalism and good color
illustrations, and at the moment there is nothing else like it on the
Beijing scene. Congratulations to the True Run team!”

@ TORANA Chris Buckley
CLEAN AR
CENTER BEE

E=H=SFLEEMEFL Owner of the Torana Clean Air Center

(FBkids) \NEITIZz B, SHRMNERERAEE, N2 A

FUEARAT BEERFREREHENAATEHE, FHFEAEEH
—PRUHE. BPERTHNEEHLK, TRREALE, E26
ERE, BMBEBRREXT. HH 5RITEENEE. #
W, 5ER, WREXAXENRK, BTFMBEEMGERHOIRE
i, tRRAERFRIEFTERS (Bkids) ZEHNaE, &
BS5E—ESE. TRAFMEAXRLENIESR.
Jingkids is a high quality magazine from the very beginning with in-
depth articles about schools, parenting, and fun stuff in Beijing. And it
creates a community for everyone who shares an interest in education
and whatever is best for children. Keystone Academy is really impressed
for the professionalism, passion and creativity of behind-the-scenes
editors, writers, photographers, and designers. We're very proud of
our cooperation with Jingkids and will engage fully with the world of
education.

(ONEAC XIJ4E Sabrina Liu

& o
: S WRREERM
& \E} *45 Director of Marketing and Communications

*oz a® Keystone Academy

BT (Fkids) HEHNEEONFEMRKFREELRE,
REFUHE. SXLEFRMERREZR, IR AREAT
B, BRBATENAA, BERZNDAMLZE, FEMGBNE
BREBSZAN—EHZ R ABFAN DR, HEMIR A UXLE
HRER (Fkids) MBELEE, ERBMNAUEHEZIFLE
BRI
The students and parents who find us through Jingkids have positive
energy and savvy. These are cosmopolitan families, who come to us
with intelligent and fresh questions, strong personal networks, and an
interest in taking educational journeys along with their children. There
is not a better audience for what we do at The Edge Learning Center
than the readers of this publication.

sth=2 4B Angela Jones-Glukhov
HFE N S [if[5] Senior Admissions Consultant

QEEH&EE@M#E

THE oGt The Edge (Beijing) Education Counseling Services Co., Ltd.

B (Fkids) &R HMRET—DFa, FHMNENS
AL REE. ¥3. TENSHE P ERERTAKMKHID
ERRK, AR, B, thRE T —ERR, BLEEFS
FRZE, HERE. HRAR. ZREE. KRZAR. RE
B BHR AMZE. ERS5BRSERNTUREHIRE
ZHEANGR. H#E4R, ZREA. A XKWHREFEES (B
kids) mEhAEIE, R OMEEKds LI T
We are really grateful for the platform Jingkids offers us to showcase
the talents and achievements of our teachers and students. Thanks to
its varied content and columns, the magazine is an invaluable resource
for people living, studying and working in Beijing. The cover story,
noticeboard, school focus, blank canvas and family dining sections,
among others, provide readers with informative articles, experiences
and ideas. RDFZ values the positive relationship it shares with Jingkids
and we wish the magazine a bright future.”

2l Li Yu
BI# K Vice Principal
RDFZ - High School Affiliated to RENMIN University of China

(FBkids) HIERRXERHAEKAEFREF2NEHNIE

BiEm. XTI ERERFIRHIE . KEEUMANREEREN
FEEHETEXERT, EA—RINEARNEZERIFE, [
B, BBREFRBAXNMET. FA8BRT (Fkids) LS, H
BREEMERRERENIERRENEZFREEFTETNRES
w7,
Jingkids is the essential guide for Chinese parents to the world
of having kids in Beijing. Everything you could wish for and more
regarding events, restaurants, advice on child care, advice on schools
and news is here, plus articles on how to make living here a little more
fun and help us get involved in this city. | don't know any other Chinese
source that comes close to Jingkids as a go-to guide for the best and
latest of Beijing for parents and kids. Indispensible.

IQAir ® " Mike Murphy
kEmttaas s BRATE
CEO of IQAir China

(FBkids) AERBEN—RAREBENTHERZRNEEET

+BE. \FBEFRIBRFEFR. MIMERBEIETRE, 21
B, XL, EENEILEREFENAMNETEBOEHR, MEE
RREETRENE (Bkids) #£F, —EXELTETRER
MBRFEXER, EANMBIAMEZ ABREXR,
"The best thing about Jingkids is the magazine's ability to touch the
lives of its readers in all aspects of their lives, from raising kids, to
choosing schools, to eating out, to thinking about healthcare. These are
key issues for all people in Beijing. United Family Home Health is proud
to partner with Jingkids to keep Beijingers informed and interesting in
betting their lives and the lives of their loved ones."

@l o[ F PG Joshua Kurtz

BEE

United Family Home Health . )
General Manager, United Family Home Health

MERREET
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Helping the international community get the most out of life in Beijing

agenda

hebeijinger.com
@9 the_beijinger
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