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OUR MAGAZINE XF27&

. he Beijinger is the capital's international English-
; language magazine and website. Featuring the
best in the city's dining, nightlife, style, and arts

and culture communities, it is the must-read city and
lifestyle publication for locals and expatriates alike.

Our editors and contributors are a mix of bilingual,
bi-cultural locals and foreigners with an insatiable
curiosity to discover and share the best that Beijing
has to offer.

Drawing on the largest venue directory and most
comprehensive event listings in the city, the Beijinger
keeps readers abreast of what's happening in our
ever-changing metropolis. No other magazine
features as many new dining and entertainment
reviews as we do.

For over a decade, readers and advertisers have
turned to the Beijinger because they trust our
coverage, our expertise, and our quality.
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WHAT PEOPLE SAY ABOUT US ST E=

Testimonials &/

“The Beijinger is a lovely monthly magazine which captures
the interesting points/issues/events in Beijing and is widely
popular amongst expats in Beijing. The magazine is eagerly
awaited each month by the expats to read and they use the
information in the magazine for understanding Beijing and
issues of today in Beijing.

We have seen at our branches, the Beijinger magazine picked
up by expats and the white collar expats like hot cakes once it
arrives.

Ganges loves the Beijinger and thanks its team for creating an
interesting reading experience to all once every month.

We wish the Beijinger all success in its endeavours.”
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BHEMNT @RISR, EBRMNNSRSET. RNBEFIRMND
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Hetal Hemnani
Owner of Ganges Indian Restaurant

GANGES

INDIAN RESTAURANT

(ERUR §-€ %)

“As an owner of the high-end Japanese restaurant
Haru, I am very impressed by the inspiration and
dedication of the Beijinger. The Beijinger team
has provided 100% support to Haru, and I am
honored to have an opportunity to cooperate with
such creative team, which could always guarantee
the advertisers to get the most media exposure.

I also feel the strong influence of the Beijinger in
the expat community which makes me always
look forward to reading the new issue.”
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Chenjiang Yang
Owner of Haru Teppanyaki & Sushi Bar
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“It is nice to cooperate with True Run Media. The whole team is fantastic; they thinking of clients’ need all the time. The different
magazines almost cover every sides of the society and contents are interesting and readable on every issue. Last but not least the
advertisements for clients always come out good with their board distribution channel. ”
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Jenny Ding
Marketing Communications Manager
InterContinental Beijing Financial Street
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“Dynamic as the last decade has been in
Beijing - in the coming years the city will be
an even more exciting place to be. Thanks
to the Beijinger for having the finger on the
pulse, and for providing a central point of
orientation for Beijing’s international (by

1”

passport or simply attitude) community!
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Frank Rasche
Owner of Element Fresh Restaurant

elementfresh
00 i =

“The Beijinger is a great local English publication that we have been
working with for more than 4 years. As a reliable media partner, the team
have extended continuous support to our business in many ways. I'm also
a loyal reader of the magazine relying on its interesting content to discover
the real Beijing lifestyle as a Beijinger. Wish the Beijinger a great success in
the year of 2014!”
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Amanda Kang
Director of Marketing Communications
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the Beijinger's branded events attract hundreds of consumers and industry professionals, giving sponsors
the chance to present their brands in front of an influential group of potential customers and advocates.

the Bejjinger By M ENBEI T B L THEATSTHALSM, RIMARMFRET RS>
HERTHREFPEEN—ESHZ.

BEFFL

Held each March, the Beijinger Reader Restaurant Awards
are the most respected, comprehensive and transparent of
their kind in Beijing.

BE=A REEXHPF KEZWHH the Bejjinger & &
EZETIRE MBS TT

EXPOSURE FOR EVENT SPONSORS #ZBEMEX &

- Attended by over 500 food & beverage industry
professionals

- Introduce your brand to industry buyers and
decision-makers

- Event gift bags allow sponsors to give attendees
samples or gifts to take home

- #8500 fLB XA LT W ALRSM
- AERMAREHENBCHRE
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THE BEIJINGER READER BAR & CLUB AWARDS ' THE BEIJINGER #:#& &= Z B IETTiE

Held each May, our Reader's Bar & Club Awards are just as
sought-after, comprehensive and transparent as our Reader
Restaurant Awards.

BERA ARIMNEERSEZETITELE. REBERN
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@#. EXPOSURE FOR EVENT SPONSORS # BRI =S

- Attended by over 1,000 nightlife and drinks industry
professionals and consumers

- Introduce your brand to consumers, industry buyers and
decision-makers

- Event gift bags allow sponsors to give attendees samples
or gifts to take home

- #Bid 1000 R AEE. EVHEWALFETRERSM
EERE. TUIRFIAREENBCHME
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THE BELJINGER ANNIVERSARY PARTY  THE BEIJINGER /2 €F px 42

OUR EVENTS %F5&a
| THEGEUNGER AMNNERSARY PARTY THEBENGER BSsck

12TH QNEUERSQR? ZDDIQ Held each October, the Bejjinger anniversary party thanks
o - e

readers, advertisers and sponsors for their continued
support of the Beijinger.

HEEE . T EFMBEBEX the Beijinger —i1BRIERI X #5,
HE+ARNEBLED—RERN A XRHRERXS,

EXPOSURE FOR EVENT SPONSORS #BEHEX 2

- Attended by over 1,000 guests

- Introduce your brand to consumers, industry buyers and
decision-makers

- Event gift bags allow sponsors to give attendees samples
or gifts to take home

- 813 1000 BRES 5
- EERRIRKEEN B CHIMIE
- BMREINSET RERREAT —NRNILARE

the Beijinger
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the Beijinger
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the Beijinger
Reader Restaurant
Awards
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the Beijinger
Burger Cup

XEREX

the Beijinger
Charity Super Quiz
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the Beijinger
Reader Bar & Club
Awards
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the Beijinger
Burger Cup
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thebejinoger

Distribution by Venue

Percentage Magazine Copies
RITHSR L RITR
Restaurants BT 32% 11,200 3 %
Hotels ) 21% 7,350 Haidian /&8¢
Retail & Boutiques TERE 10% 3,500 Sha?/%ﬁ; L&E::ﬁiﬁﬁ%éﬁuﬁ&%
Apartments & Villas NE /BB 9% 3,150 Seulping in Time BEXIFI2E
Bars & Clubs EIE & BRE 6% 2,100 (30 venues)
Office Buildings NAEFH 5% 1,750
Schools & Learning Centers 2K /IBE R 5% 1,750
Fitness & Health Clubs FERIZA 3% 1,050
Hospitals & Clinics &k /12 Fr 3% 1,050
VIP Mailing List & Subscription ~ VIP & GH#FZ 1T 2% 700
Embassies & Chambers FiE/ B 2% 700 3 |
Art Galleries E) 1% 350 Houh:
Airlines & Membership Clubs iz s RRRER 1% 350
Pass By |
Total it 35,000 Plastered T-s|

(30 ve

h--' "
o,
5%
West Beijing 71
Doubletree By Hilton Beijing
JER A RGUE TS
Penta Hotel DU/RFFE IS

Vantone Business Center

PR sl

(35 venues)

Monthly Circulation: 35,000 copies
& H & 4735,000#



OUR DISTRIBUTION X F %17

(o)
Elsevsvrére in 9%

Chaoyang Shunyi |l
FREEHK unyl Do

Crowne Plaza Sun Palace Beijing River Garden #1522 [ 5/ 2

o Hilton Beijing Capital Airport
ERFEEEEEAERE gl e
OASIS International Hospital FB{E[E fr jtaﬁgﬂﬂ%%d\‘ﬁﬁ]ﬁﬁ
. ~ Let’s Burger
Siemens |7 F

(67 venues)

12% i ’

Lufthansa &)

(72 venues)

(o)
% U.S. Embassy £E K f#1E 7 /o __
\ IMC Medical EIFRE 5715 57 Lido Area i &D

i E Annie’s ZIRFAFIE T

Parkside Bar & Grill & &

. / Beijing United Family Hospital

3ar T & o (105 venues) FEER R
irts € T] i I o /o . Grace Beijing & s H7E /&
nues) v Dongcheng ;F\i)ﬁ, () . (42 venues)

Oriental Plaza-The Tower Apartments
FORENSE
Raffles Beijing Hotel
JERRER B L
Grand Hyatt Beijing
EREHTBRKBEE

(75 venues)

21%

Sanlitun =21

International SOS ElFRrA® A
Blue Frog #5 &
Moment Café

(172 venues)

CBD FRFHEKX

China World Summit Wing Beijing
LtRERKBE
Hatsune [&:R H AR 32
Beijing Vista Clinic #EtHiAi2FR

(224 venues)



Time Spent in Beijing 7£ A7 5]

Calculated for foreign residents only W &R N EINER R

36%
31%

25% 25%

18% 17% 16%
14%
10%
4% I I 4%
H H
18-22 23-27 28-32 33-37 38-42 43-47 48+ under 1 year 1-3 3-5 more than 5 years
Median age:30yearsold  Fi9%F#E - 30 % Average :4years  FJ .4 F

Occupation 2\

19% EE—— Manager £12
15% Business Owner/Entrepreneur £ 58 / €k &
13% [ Trained professional (engineer, doctor, lawyer) T A+ ( THIF / B4 / £1F )
11% Stay-at-home spouse/homemaker 2 £ 3 43

12% Editor/Writer/Translator 4R38 , {E%x . BhiE

|
5% English teacher ZE1B %
79 [ Professor/Teacher (other than English) 2#% / U ( 3E3EIE )
4% Full-time student 4
4% N Government/NGO BUNE R / IEBUFHLR B R
3% School administrator/Staff AR E IR &
I

6% Entry level/Junior position & / ¥R IR

1% Other Hfth

_ EastAsia (otherthan China) ., Europe B 35%
Lo North America J£2& 25%
China H 16%

China Southeast Asia ZR g I 9%

9% ‘!;\ Other HAh 6%
/o (5’% Australia/New Zealand KX FIIE / $ifg = 5%

pustala® 2 East Asia (other than China) =Y (JEHE ) 4%

New Zealand



OUR READERS *T##

On Average ... B fl18Y3EEF15

Domestic leisure travel 2 times/year
BF 2 XRERKRRST

5504 45% Domestic business travel 3 times/year
(0] (0]

Female Male BE 3 RENFERT
LR BEHEE

International leisure travel 2 times/year
BF 2 RERKRRRTT

International business travel once a year

BE 1 XERBSIRT

X X X X

46% 54%
Married Single
Average Monthly Income B E# A
Average
monthly income 28% Under RMB 25,000
BFEHBEN
53 494 41% [ RwB 25,000 - 65,000

4
RMB 31% Over RMB 65,000

Average Spending Habits j& % 5] 1%

=

Eats out 40 times and goesout 7 nights per month
Spends RMB 3,758 on eating out and RMB 2,790 on nightlife per month
BAGAMERE 40 kI # 3,758 T, WAEE 7R, #2790 T
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Booking Deadline

2013.12.12

2014.01.16

2014.02.13

2014.03.13

2014.04.17

2014.05.15

2014.06.12

2014.07.17

2014.08.14

2014.09.18

2014.10.16

2014.11.13

2014.12.18

IS #fe B E
Ad materials deadline

2013.12.16

2014.01.20

2014.02.17

2014.03.17

2014.04.21

2014.05.19

2014.06.16

2014.07.21

2014.08.18

2014.09.22

2014.10.20

2014.11.17

2014.12.19

i hR B 3

Distribution

2013.12.25

2014.01.29

2014.02.26

2014.03.26

2014.04.30

2014.05.28

2014.06.25

2014.07.30

2014.08.27

2014.09.30

2014.10.29

2014.11.26

2014.12.31



AD RATES I~ &this

Price per issue Dimensions (W x H, mm)
SR (ART) R~ (%ExE, 2K)
#JE Back Cover 70,000 185 x 260
#Z Inside Front Cover 58,000 179 x 260
= Inside Back Cover 58,000 185 x 260
IR (GFE—TT) Full Page (I st right-hand) 52,000 185 x 260
R ( B1R4Z ) Full Page (Food & Drink) 52,000 185 x 260
ER (ERIEEEAE ) Full Page 48,000 185 x 260
1/2= kR 1/2 Vertical 24,000 78.5x 233
1/4 kR 1/4 Vertical 12,000 785 % 115
1/8%& kR 1/8 Horizontal 6,000 78.5 x 56
1/2 Vertical "2 B 1/4 Vertical ®2FR & 1/8 H kR

* Extra 3mm bleed is
required for full-page
ad design on all sides.

BRI S mMm3E XM

MATERIAL REQUIREMENTS 5 &Rl Z K

The following types are accepted: AAMTHXHEBREER :

- JPEG and TIFF formats are acceptable, with a minimum of 300 dpi at actual size. o JPEG F0 TIFF , MFRZERZE /D 300dpi M E

- PDF, EPS, and Al formats are acceptable, though all text must be outlined. e PDF. EPSFI Al 897 5301, XFFEEH A%
- All format ads and pictures must be in CMYK color mode. s FRBET EXHNE R EXRA CMYK &
True Run Media does not take responsibility for the legal licensing of artwork used HABERNE PRAEN T SR AR AEE
in advertising. SEEEAME AR

Special Note: Font size cannot appear smaller than 7pt. YEWRER - AR TF 7



thebealinger

WEB VISITORS & AD RATES X<FT &
KT Wuh AR S

AVG. TIME ON SITE ~F31 B3 B[] 7 Minutes

Where visitors are coming from: i5[8] & X 5 .

AVG. PAGEVIEWS TimE x| i &

5.3

1.Beijing &t R 54%
2. United States & 13% All figures represent rounded monthly average for the period of Jan-Nov 2013
3.China (all other cities) FEAFEE T 10% FrEHIERA 20131 BE 11 ANAFHE
4. United Kingdom ZE[EH 3%
N Monthly A
5.Hong Kong &# 29 ‘°‘“t Y ‘vlagesﬂ-'\lii&]
6.Canada INE X 29% Visits 1730 & : 410,000
7. Australia A F IF 1% Unique Visitors 3| 55 & : 192,000
8. Singapore H A4 1% Pageviews M T iE & : 2.2 million 220 73
9. Germany fEE 1% N . .
10.India ERE 1% Average length of visit 52 5 Bt (8] : 7 minutes 7354
All other locations E-fth#h X 12% Average pageviews per visit T1E X ¥ & : 5.3

Registered website users (through Nov 2013) M i3E M &~ ;217,099
(BEZE 201311 B)

Note: Traffic sources does not factor in the use of proxies, which can
mask an accurate reading of traffic origin.

ER . ARBWEIEEE, BIERETEERERSRERE.

MATERIAL REQUIREMENTS 5~ &##lZ R

- The ad file must be in GIF or JPEG format.

« A maximum of 30KB for a Flash ad and 20KB for a picture. (A maximum of 20KB for a picture ad; Flash ads are not acceptable for the newsletter)
- A website link where customers will be taken when clicking on the ad image must also be provided.

« thebeijinger.com can offer a report on views over a one-week period (Thurs. noon to Thurs. noon).

« For Newsletter: No text will be included in newsletter itself for booking of Top Banner ad.

« For Newsletter: Materials must be received by noon on the Tuesday prior to publication.

s TR EXHEEERER . GIF, JPEG

o 074K flash 3X#E, T/NT 30KB; a{CABSEf, FT 20KB( SRR ST flash 523X # , BT AT 20KB)
c WEME SRR ML sEX LS, FRAtsEEtir

« thebeijinger.com TR HRE— 2N E S ERREIERE (LIRS RIENEASEAD)

o EFER : ST Top Banner T4, FANFKEABIRDEBEIZNE

 RFER : T ENEBRA P FREANEE X (AN ) X%

: | A | Rate per week for % of space
BREMNE (SERIRE)
B | H | First Screen ads (viewable on first screen of homepage
- 50 S 8 b e nepage) 25% 50% 100%
B—RE (ERE—REFRITAL WX H, Pixel / x5 , BR)
| RS
- A Top Leaderboard T 411 (728 x 90) 8000 16,000 32,000
: B First Left Side Rectangular & F 25— 57 (180 x 150) 6,000 12,000 24,000
| ! C First Right Side Vertical Banner 5 F % — 2@~ 45 (120 x 240) 5,000 10,000 20,000
™ = e
F E. ”1 u H ' Second Screen ads (viewable on second screen of homepage) o . )
B E . BRSE (ERBRDRTR W xH, Pixel | x5 , (#5) 25% S
D Second Left Side Rectangular 72 F 55 — K 7 (180 x 150) 4,000 8,000 16,000
E Second Right Side Vertical Banner 75 % — 218145 (120 x 240) 4,000 8,000 16,000
D F Third Left Side Rectangular & F &5 77 7 (180 x 150) 1,000 2,000 4,000
G Third Right Side Vertical Banner 15 85 = 21845 (120 x 240) 1,000 2,000 4,000
m Inside Page Ads (Classifieds in-line ads)
' WU 45 (DK 4B BRT0 W x H, Pixel / Exid , 8 %) 25% 50% 100%
'T.l } Y
oy = _:; H Content Top Banner A 71 E1#41g* (468 x 60) 1,000 2,000 4,000
L
ol 1 Content Bottom Banner TT N #418* (468 x 60) 1,000 2,000 4,000
* Ads marked with an asterisk appear only in the interior classifieds pages of the website and are shown here for positioning
F purposes only.
*UEREST EREFTMEATIAXEEEE, BABAEREFEMSE.
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7 Days in Beijing

the Beijinger's weekly "7 Days in Beijing" is the most
comprehensive events newsletter in the capital. Sent
out by email every Wednesday, it lists a wide range of
events. In addition to its comprehensive day-by-day list
of things to do, the newsletter includes a sidebar jam
packed with features such as a trivia challenge offering
great prizes and links to interesting Beijing-related
articles and websites.

the Beijinger & R &3k "7 Days in Bejjing" =& & 3 & B &
REAMBTENER  ESRA=ZMNETHMEMNERLR
&, ZAREMNTEL—BNES, BT ZHBNEE

RESELENES, "7 Daysin Bejjing" Ti&L T FEHE
REBENNeRANRE, fRERNSELAFT KE
EZMEE,

Distribution of the Beijinger 7 Days in Beijing

As of the end of 2013, our mailing list has over 70,000
subscribers. The use of state-of-the-art list management
software ensures that the list is constantly updated
and that dead or bouncing emails are deleted. With
an open rate of 7% and an additional 3,556+ readers
viewing the newsletter when it is posted online each
Wednesday, the newsletter is guaranteed to be read by
at least 8,000 unique viewers each week.

the Beijinger ® & &R "7 Days in Beijing" #3iT 7

b 2013 K, FA1H9 "7 Days in Beijing" TR AAEZ
8147 70,000 fir, FAIEATLHRARERR(E
MAARNBETR, FREXANIIROEEERHNT
SR ATAIE, |G, G 7 Days in Bejjing" MI17
FRENITARRZ 7%, BNLER=F81 3,556 &
FEITHEENN RS
HTELIBE 7 Daysin Be/j/ng”o

Limit
PRER

Top Leaderboard ~ One per newsletter

T 08 FHER—

Size Text Price
Rt BEXF &

728 x 90 None 7& 3,500

Inline text+graphic ~ Max one per date 468 x 170 + Max 280 chars 000

AE S+ B A BREE— 180x 150 §& %280 #17
Full Banner* Max one per date
_ None &
KEiE SEEL— 468 x 60 2,500
Side box Max 3 per newsletter
IEE SEERES3 180 x 150 None & 1,500

* R4 W x H , Pixel / 3Ex& |, 8%
* RMB 250 discount for non-preferred placement
* WRZERHENER A 250 TARD
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How does Content Marketing work?

« Rather than make traditional "sales pitch," brands appeal to
readers by providing them with informative and entertaining
content on subjects they will enjoy reading about

« Brand pays for content (and branding) to be placed in editorial
content stream

« Brand logo appears, associating brand clearly with content

« Readers who enjoy the content will make positive associations
with brand
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What does Content Marketing look like?

« Publication/platform: the Beijinger website (www.thebeijinger.
com)

« Placement: Appears in blog content stream with all other
editorial content

« Branding: Client logo appears alongside the content

« Identified as paid-for: Marked “Sponsored by "

« Limited: Maximum one Branded or Sponsored post per day on
theBeijinger.com blog

« Text: Minimum 100 words, maximum 500 words per post
«Tone: In line with voice of relevant publication
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CONTENT MARKETING PACKAGES I A EHESR

the Beijinger currently offers two distinct types of
Content Marketing package:

« Branded Content: Features client’s branding;

content is written by one of our writers; contains no reference to

client

» Sponsored Content: Features client’s branding; content is cre-
ated by client; client has freedom (within limitations setin submission

guidelines) to set topics discussed in content



CONTENT MARKETING A&EEHEEE

BRANDED CONTENT SPONSORED CONTENT
R E ZEMERNR
Who writes the content? the Beijinger writer Client provides
BIEThE? the Beijinger 18 A BRRft
Can content mention the client? No Yes
MERTUREE F0D? ZR =
Does client have approval rights? No Yes
EPAEHAMD? 7N b=
What format? Text/photos only Text/photos/video
ftakmR? AT UZXFmE R X/ B R/ A5
Appears in main blog stream? Yes Yes
EEEEXH FRRNG? =z =
Client’s logo appears? Yes Yes
{FAMZE Flogohd? = &
“Sponsored by ...” message? Yes Yes
F ‘@ EE)”” mAREL? = =
Marked by shaded box? Yes Yes
FAMERICE? = =
Minimum contract length 12 weeks 12 weeks
RS R R 121 12/
Maximum number of posts per week 1 1
BRARZHNERE 1% 15
When is blog posted? Same day and time each week Same day and time each week
HE , : (as agreed in contract) (as agreed in contract)
Lo SRR (EEADAE) SRR (EEARAE)
Price (per series of 12 posts)
RMB 36,000 RMB 55,000

0k EES12BEAEITE)

NEED MORE INFORMATION? EZ{E2S

To request a quote or for further inquiries, contact your Sales Executive or contact True Run Media’s Sales team:
Tel: 5820 7881 Email: sales@truerun.com

MEELRED, BRABHHERRIFEREBK R True Run Mediati &#B17:

HiF: 58207881 WR#FH: sales@truerun.com
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True Run Media

Helping the international community get the most out of life in Beijing

thebeiinger  beiling agenda

thebeijinger.com beijing-kids.com agendabeijing.com
@' the_beijinger @' beijingkids @' agendabeijing @& BkidsZ&

2EMEERE. REARER SEERERAT deRERE: ERBATSHRAS
itk dEREHEMAXEERKISSHIA H10S5#2801% Room 2801, Building 10, Wanda Plaza, 93 Jianguo Road, Chaoyang District, Beijing
€39 (Tel): 010 5820 7700 f£EL(Fax): 010 5820 7895 [~ 45 ¥4k (Advertising Hotline): 010 5820 7881

Immersion Guides

immersionguides.com
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